
ONLINE DISPLAY ADVERTISING



Opportunity
• Most “transactional” websites currently do not accept third party display 

advertising. This “premium” inventory is highly attractive to advertisers –

particularly those from all sectors who want to target people who will spend 

online 

• www.mandmdirect.com offers online advertisers something extra - an audience 

of consumers comprised of two valuable groups:-

1. Consumers who are proven online purchasers – 75% of monthly 1. Consumers who are proven online purchasers – 75% of monthly 

audience = 1,312,500

2. Consumers who are interested in buying or making a purchasing 

decision online – 25% of monthly audience = 437,500

• M and M’s audience are consumers who are not only savvy on-liners, they are 

also:

1. Proven to buy great value offers

2. Loyal, high frequency spenders

3. Aspirational and brand driven



History
• Established over 20 years, M and M Direct have become the UK‘s largest 

discount sports, fashion and outdoor multi-channel retailer. 

• M and M Direct hold stock from leading fashion brands including Ben Sherman, 

Animal, Timberland and Quicksilver, plus top high street sports brands including 

Nike, Adidas, Reebok, Asics and many, many, many more

• M and M have, for some time, offered advertisers the chance to target their loyal 

customer base through offline means through catalogue inserts (around 1.5M a customer base through offline means through catalogue inserts (around 1.5M a 

month distributed) – also sold by TRT Media Sales. From this experience we 

know that M and M customers are extremely responsive to relevant 3rd party 

advertising

• As sales and site traffic soar M and M are now keen to connect with suitable 

online advertising partners, giving you the opportunity to cost effectively recruit 

large volumes of new customers via the new online display opportunity



Customer Information
• The M and M customer base has the following composition:-

• 58% female, 42% male

• Predominantly aged 35-45

• Average income £20,000-£25,000

• Credit card users

• 51% are married

• 52% have children under 18

• 76% are homeowners

• Interests include BUYING ONLINE, sports/exercise, pets, home, 

betting/lottery/pools

• Brand aware



Numbers 
• 1,750,000 unique users per month – opening up a huge new audience to 

you 

• Average user session 10.32 mins – these users love shopping!

• 55,000,000 page impressions per month – a truly scalable opportunity
• -

• Hitwise - Top 10 shopping and Classifieds - Apparel and Accessories 

websites, 2008

1. www.next.co.uk                 

2. www.asos.com

3. www.topshop.com

4. www.riverisland.com

5. www.newlook.com

• M and M Direct are one of only two of these top ten players where you can buy 

online display

6. www.mandmdirect.com

7. www.dorothyperkins.co.uk

8. www.mothercare.com

9. www.monsoon.co.uk

10. www.jdsports.co.uk



Ad Format and Placement
• There is only one ad unit per page, a premium position 468 x 60 banner, available on a 

run of site basis across all pages

• 30kb file size max (rich media on request)


